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Abstract

The study of this project aims to 1) To survey the opinions of undergraduate
students in the affiliation of Lopburi Technical College in making payment via INTERNET
BANKING 2) To study the factors that affect on the decision to pay through the
INTERNET BANKING system of undergraduate students in the affiliation of Lopburi
Technical College. The target group is undergraduate students in the affiliation of
Lopburi Technical College. There are 100 people received questionnaires that
answered completely according to the number of samples, representing 95 percent,
and the results were analyzed by statistical methods using a statistical package for
analysis and processing. Summarized analysis results research data the research tool
was a questionnaire on the study of factors affecting payment via Internet Banking for
undergraduate students in the affiliation of Lopburi Technical College. The statistics
used in the research were percentage, mean and standard deviation.

According to the general data of the interviewees, 69 women, representing
72.60 percent are between the ages of 21-25. 86 people, representing 90.50 percent
are studying for a bachelor's degree in accounting technology, 62 people representing
65.30 percent. 58 people, representing 61.10 percent.

The Registration fee payment behavior for undergraduate students at Lopburi

Technical College, it was found that 89 students thought that payment through the



Internet Banking system could be made at any location, representing 38.70 percent.
How to pay the registration fee via Internet Banking (Scan QR Code) 72 people,
representing 66.60 percent. Students used to make payments via Internet Banking, 78
people, representing 82.10 percent. The place where students use the service is at
home, 69 people, representing 66.30 percent during the period between 12.01 - 16.00
hrs. 29 people, representing 37.20 percent and students who have never used
payment services through the Internet Banking system because they do not know that
there are 9 people, representing 45.00 percent.

The factors in payment via Internet Banking for undergraduate students at
Lopburi Technical College, it was found that 1. Perceived benefits of use difficulty of
use attitude to use overall, it was at the highest level mean equal 4.55, standard
deviation equal 0.03. When considering each item, it was found that 1) Student’s
perception of usefulness mean equal 4.59, standard deviation equal 0.06. 2) Difficulty
of student’s use mean equal 4.59, standard deviation equal 0.02. 3) Student's attitude
mean equal 4.46, standard deviation equal 0.07. 2. The decision to pay via Internet
Banking system as a whole has the mean was at the highest level mean equal 4.52,
standard deviation equal 0.05. When considering each item, it was found that the
opinion level had the highest mean level, ranked from the highest to the lowest
average as follows: Payment service usage registration fee via Internet Banking system
due to the convenience of accessing the service mean equal 4.59, standard deviation
equal 0.66. followed by using the service to pay the registration fee through the
Internet Banking system because there is no service fee mean equal 4.58, standard
deviation equal 0.63. using the service to pay the registration fee through the Internet
Banking system because the receipt immediately and the level with the lowest average
was the use of the registration fee payment service via Internet Banking due to the

consideration of the value received mean equal 4.45, standard deviation equal 0.68.
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