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ABSTRACT

Marketing Mix (7P’s) affecting buying behavior of Focus Brand Product of
consumer in Lopburi Province Case Study Limited Partnership A.P.Gadget Lopburi
Branch. Objective 1) Study of personal factors in purchasing Focus brand products at
a limited partnership A.P.Gadget, Lopburi Branch. 2) Study of marketing mix factors for
purchasing Focus brand. 3) Study on consumer behavior in purchasing Focus brand
products at a limited partnership A.P.Gadget, Lopburi Branch.

The scope of research is divided into 3 areas. The content includes
Assessment of consumer behavior in brand awareness and marketing mix. Population
and sample. Service population limited partnership A.P.Gadget, Lopburi Branch,
100 people. Time and place. Data collection starts on December 1, 2021 - January 31,
2022 at the Partnership Limited A.P.Gadget, Lopburi Branch. Collecting sample data
through questionnaire, Lopburi Branch. Collecting sample data through questionnaires
from customers who use the service of a limited partnership A.P.Gadget, Lopburi
Branch. The questionnaire is divided into 3 parts: personal data, information on factors
affecting the purchase of Focus branded products and Focus brand product purchase
behavior data.

The results of this research found that Most of the respondents were female.
Age between 21 -30 years. Studying at a bachelor’s degree and Student career. Have
income less than 10,000 Baht. Most of the respondents placed a high level on all
factors of tors of the marketing mix. By siving the greatest importance to physical is
the marketing promotion factor. Most Consumers use Focus branded products 2 — 3
times within a year. Selected Focus brand products are smartphone protective glass

film. Consumers choose to pay with cash and the cost per time is less than 500 baht.



