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ABSTRACT
A study of marketing mix factors 7P's that affect purchasing decisions.

All café beverages of consumers: a case study of 7-Eleven, Dinso Phong Community
Branch Lopburi Province The objectives are to 1) study the personal information of
consumers who purchase All Café beverages at 7-Eleven convenience stores. 2) Study
the marketing mix factors 7P's that affect the decision to buy beverages All Café at 7-
Eleven convenience stores. and 3) Results of the study of factors affecting decision to

buy beverages, All Café, 7-Eleven convenience stores.

The sample used in this research were consumers who bought All Café
beverages at 7-Eleven convenience stores. Dinso Phong Community Branch In Lopburi
Province, 100 people were collected from December 1, 2022 to January 31, 2023. The
study found that.

1. Results of a study of personal factors of consumers who purchase All
Café beverages at 7-Eleven convenience stores. Most of them were found to be
female. Aged between 31-40 years old, studying at a bachelor's degree Career opening
a personal business/entrepreneur and earning less than 10,000 - 19,999 baht, use All
Café 2 - 3 times a week. Get to know All Café drinks from personal sightings.

2. The study of 7P's marketing mix factors Affecting purchasing decisions,
affecting consumers' purchase of All café beverages, 7-Eleven convenience stores, it
was found that most consumers pay attention to the product factor. In the highest
level with an average of 4.57

3. Results of the study of factors affecting the decision to buy products at
7-Eleven convenience stores, it was found that consumers decided to buy All café
beverages in terms of happiness. Convenience in terms of place and time is at the
highest level with an average of 4.68.
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